*

TIMOR

LESTE
‘ . . .
‘ USD$24.6 million spend from a total of 36,975 leisure travelers \/
N

Primary reason for travel to Timor-Leste:

900

L)

Visiting
friends &
family

Median trip
length to
Timor-Leste

Leisure Travelers !
holiday-maker

by Market (nationality)

S, ]
1

tourist leisure y J
were visa travelers
issued | recipients were Median
traveled holiday spend per
29, 5% 6% 24% 46% for leisure, makers | holiday-maker
per trip

Found information about Timor-Leste from:

» Wwww.timorleste.tl = 37%

» [ravel Website = 19%
» (e.g. Lonely Planet, TripAduisor)

» Social Media =17%
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The most popular locations to travel for leisure in Timor-Leste were:

Popular leisure activities include:

The most visited attractions in Dili were:
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Visitor Satisfaction Rate inbound travelers to
Timor-Leste resided in:

Rate hospitality and
95% customer service as good

Rate safety and
security as good 94.-. -

64% Rate infrastructure as good




